
 AN INTERNATIONAL  
BUSINESS  

ORGANISATION



2

Published by Confederation of Danish Industry
Print: Kailow Graphic A/S
ISBN 978-87-7144-111-6
1000.6.17



3

PREFACE

The success of Danish companies in foreign markets is crucial to maintaining the pros-
perity of Danish society. Danish exports account for more than half of the economic 
foundation for Danish welfare. 

Therefore, DI helps Danish companies every day in their efforts to win in foreign mar-
kets and convert global opportunities into successful business – locally, nationally and 
internationally. 

We work to ensure that Danish companies can attract and retain the best employees 
from around the world. Our dedicated efforts in the EU aim to secure the best possible 
framework conditions for our 10,000 member companies. From our headquarters in 
Copenhagen and offices around the world, we assist in every phase of Danish compa-
nies’ internationalisation activities, utilising our extensive industry knowledge to help 
companies establish a foothold and succeed in global markets.

We advise members on topics such as international strategy, financing, export regu-
lations and hiring foreign employees, while delivering integrated solutions for growth 
in foreign markets. We offer training, seminars and conferences – and we accompany 
Danish business leaders internationally in connection with state visits, export promo-
tion campaigns and trade fairs. We facilitate contact with our unique international net-
work of sister organisations and partners, opening doors for our members and provid-
ing competitive advantages around the world.

DI – Denmark’s leading business organisation – with an international outlook.
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Denmark is a very active participant in a global world. 
Although we are a small country, we have become 
one of the world’s most prosperous societies. This is 
largely due to our trade with the rest of the world. 

One in four Danish jobs are directly or indirectly de-
rived from exports. In other words, 775,000 Danish 
jobs depend on the ability of Danish companies to ex-
port goods and services abroad. Both exports and im-
ports play an increasingly important role in the Dan-
ish economy. Denmark exports goods and services 
totalling more than DKK one trillion annually, while 
imports are just under DKK one trillion. 

The value of Danish goods exports as a share of GDP 
has nearly doubled since the early 1970s, despite 
fierce competition from emerging economies. Export 
growth has been a key driver behind the growth of 
prosperity and welfare in Denmark. 

DENMARK – A SMALL ECONOMY    
WITH A GLOBAL FOOTPRINT

2015201020052000199519901985198019751970

EXPORTS OF GOODS AND SERVICES 
(PERCENTAGE OF GDP) 1970 – 2015

Many of the goods and services used by Danes every 
day are either wholly or partially imported from abroad. 
Meanwhile, a large share of Denmark’s exports are 
made with imported raw materials and intermediate 
goods. The external factors impacting Denmark’s 
economy extend beyond goods and services. A grow-
ing share of Denmark’s economic transactions with 
other countries is comprised of the earnings of Danes 
abroad and the earnings of foreigners in Denmark. 

For an open economy such as Denmark’s, the inter-
national market opportunities are nearly boundless. 
The global population is expected to continue its 
rapid growth for many years to come, accompanied 
by increasing prosperity. These factors will lead to 
further growth in global trade. Denmark can take ad-
vantage of the resulting opportunities for increased 
trade and growth. The ultimate success of Denmark 
will depend upon our competitiveness and our ability 
to secure access to foreign markets.
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Population growth and increasing prosperity will put 
added pressure on the planet’s natural resources 
and increase the demand for food, water, energy and 
welfare solutions – sectors where Danish companies 
hold a strong position and have developed products, 
technologies and service solutions with great market 
potential. However, a good idea alone or dreams of 
future market opportunities will not suffice.

For Denmark and Danish companies, access to the 
global marketplace is crucial. Therefore, it is impor-
tant that we successfully embrace the global oppor-
tunities and play a part in shaping the global trade 
and investment framework. Through increased in-

ternational sales, we can ensure that Danish compa-
nies and Denmark capture a greater share of wealth 
creation in markets near and far. Active participation 
in globalisation is the only path towards securing the 
future growth of Danish companies and the welfare of 
Danish society.

2015201020052000199519901985198019751970

Denmark
53.4%

European 
Union

43.2%

OECD  
members
28.5%

of jobs in Denmark  
depend on exports 

26%

Danish companies employ

people in other countries

1.3
million
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DI’S INTERNATIONAL  
PRIORITIES

DI works actively to ensure that we take full advan-
tage of the global opportunities. Growth is generally 
highest in the more distant markets, making an in-
creased presence in these markets essential. Coop-
erative efforts in the EU are also required to increase 
growth and market opportunities in near markets.

DI’s activities focus on:
 > The interests of Danish companies in the EU.

 > Better conditions for global trade and investment.

 >  Helping members enter into new markets.

 >  Developing the markets of the future.

DI HAS: 

 > Helped 700 companies with internationa-
lisation activities in more than 35 countries.

 > Conducted development projects with 
100 sister organisations in 40 countries.

 > Developed networks, cosortia, value chains,  
innovation models and business strategies  
in more than 20 low-income markets for a  
range of companies, international donors  
and foundations.

 > Offices in seven countries that service 
60 member companies. 
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The EU plays an important role for DI. The EU pro-
vides access to the internal market, exports and Dan-
ish jobs, while also giving Denmark a stronger voice 
in collaborations with the rest of the world. Therefore, 
DI has an office in Brussels to represent the business 
policy interests of DI’s Danish member companies.

The internal market is a European free trade zone 
comprising 31 European countries, giving Danish 
companies access to 20 million companies and more 
than 500 million consumers. The internal market has 
increased trade between the member countries and 
generated growth and jobs in every country, includ-
ing Denmark. Nearly two-thirds of the total Danish 
exports go to the internal market, making it the Dan-
ish companies’ largest export market. Approximately 
450,000 Danish jobs are directly dependent on de-
mand coming from the internal market.

If the internal market functions well in sectors of im-
portance to Denmark, Danish companies will enjoy 
greater access to new markets and be able to gener-
ate greater earnings in Denmark. 

DI’s role in Brussels is to promote solutions benefi-
cial to Danish industry. Our presence ensures that we 
can engage in direct dialogue with decision makers 
regarding the tangible impact of proposals on Danish 
companies and Danish interests. The goal is to create 
fair rules and real competition based on quality and 
price. 

Each EU country is a small player in the global com-
petition – particularly in comparison with the United 
States, China or India. But together, the EU countries 
are home to around half a billion people, making them 
a major economic player. Therefore, the world listens 
when the EU speaks with a unified voice. This unified 
voice is the reason we are able to secure beneficial 
trade agreements with the rest of the world.

DI WORKS FOR THE INTERESTS  
OF DANISH COMPANIES IN THE EU 

“It’s very positive that  
the Commission now strives  
to create more business- 
friendly EU legislation  
through platforms like  
REFIT with increased  
transparency and greater  
involvement of companies 
and organisations.”

Anders Ladefoged,  
Director of European Affairs, DI

ACTIVE MEMBER OF BUSINESSEUROPE

DI’s dedication to ensuring optimal framework 
conditions for Danish companies is an agenda 
shared with other European industry organi-
sations. Therefore, DI is an active member of 
BUSINESSEUROPE, a coalition of 39 Europe-
an industry and employer organisations from 
34 countries. Collaboration with European 
sister organisations is a vital element of DI’s 
representation of interests in Brussels, as a 
unified voice of European industry can better 
ensure the necessary political attention to the 
conditions for doing business. In addition to 
this, DI is a member of more than 20 different 
European sectoral and employers’ associations.



Better rules in the internal market, 
inspired by Denmark

The internal market is the result of joint efforts by 
European countries to eliminate cumbersome rules 
that previously served as barriers to trade. The in-
ternal market, with its approximately 500 million EU 
citizens, is the world’s largest market and has made 
it faster, cheaper and more efficient to do business in 
and with the EU. Consumers benefit from lower prices 
as a result of the increased competition between 
companies, which now transcends national borders. 
Companies also benefit from a single set of rules, 
rather than the array of regulations they previously 
had to consider.

However, far too many special rules still exist – rules 
that companies must adapt to in their efforts to tap 
into the full potential of the internal market. 

DI is therefore working diligently with Danish and  
European partners to find solutions that can help 
eliminate the unnecessary special rules, making it 
easier for all EU companies to do business. These  

efforts have led to the creation of an EU platform (the 
REFIT platform) based in large part on Denmark’s ex-
periences with reducing administrative red tape.

In practice, the REFIT platform enables companies 
and organisations to report where they encounter 
burdensome regulations and submit concrete pro-
posals for simpler rules. The Commission assesses 
the proposals submitted and then systematically is-
sues public replies stating whether and how it intends 
to follow up on the proposals.

DI’s efforts for a common European forum have pro-
vided Danish and European companies with new di-
rect access to decision makers in Brussels, ensuring 
that their concerns are heard and noted. The suc-
cess of this initiative was largely due to DI’s efforts 
to procure the support of other European business 
organisations and draw attention to the importance 
of listening to companies’ actual experiences with EU 
regulations.
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BETTER CONDITIONS FOR  
GLOBAL TRADE AND INVESTMENT

DI also helps member companies to navigate in inter-
national markets, advises members on compliance 
with regulations on export controls, anti-corruption 
and corporate social responsibility (CSR), and assists 
with addressing specific barriers to trade in near and 
distant markets.

National, European and global focus
DI’s trade policy efforts have a national, European and 
global focus. Nationally, we collaborate closely with 
the Danish Parliament’s politicians, the Danish Gov-
ernment and the relevant ministries to promote Dan-
ish companies’ opportunities to sell their goods and 
services in markets outside the EU. At the European 
level, DI works through a number of organisations to 
provide input on the European Commission’s devel-
opment and implementation of trade policy. These 
efforts are primarily through BUSINESSEUROPE, 
but DI also works to promote sector-specific trade 
agendas through Orgalime, an organisation for en-
gineering companies, European Services Forum, an 
organisation for service companies, and FoodDrink-
Europe, which promotes the interests of companies 
in the food sector. 

Globally, DI works through BIAC, the voice of business 
in the OECD. DI is also a member of the International 
Chamber of Commerce (ICC), which coordinates the 
views of business organisations worldwide. 

As a small, open economy, Denmark has a particu-
larly strong interest in promoting efforts to conclude 
international agreements that can increase demand 
in the global economy. It is crucial to ensure Danish 
companies better access to markets outside of the 
EU, where the lion’s share of global growth will occur 
in the coming years. It is essential for companies that 
their goods and services are not subject to unnec-
essary costs, that tariff rates are as low as possible, 
and that they do not face technical barriers to trade 
requiring expensive adaptation of their products or 
barring them from selling these goods and services in 
non-EU markets.

It is also in Denmark’s interest to work for strong 
international institutions that can ensure the freest 
possible flow of goods and services in global markets, 
eliminating the risk of discrimination against Danish 
companies. 

DI’s efforts to secure better conditions for trade and 
investment consist primarily of ensuring the most  
favourable conditions possible for Danish companies 
in connection with the trade agreements concluded 
by the EU with trading partners around the world. 
DI works to influence international agreements on 
companies’ social and environmental responsibility, 
financing and export credit, as well as workers’ rights.



Green free trade 

The latest figures on Danish exports of environmental 
and climate technologies show exports of approxi-
mately DKK 65 billion, with approximately 58,000 
Danish jobs associated with the production of these 
products. Therefore, a global free trade agreement 
for environmental and climate technologies would be 
good news for Danish companies, as it would make 
their goods cheaper in export markets; which, in turn, 
translates into increased exports and the creation of 
more Danish jobs.

Understanding the potential of a free trade agreement 
in this sector, DI had called for negotiations years be-
fore they actually commenced. At first, DI was rela-
tively alone in these calls, partly because the climate 
sector has a weaker voice in most other EU countries 
and partly because much of the European business 
community would not be covered by the agreement 
and was therefore reluctant to actively support the 
negotiations.

In a positive development, a broad group of countries 
joined the negotiations in 2014, demonstrating their 
willingness to open their markets to environmental 
and climate technologies. 

DI’s ambitions do not stop here, however. The agree-
ment only opens the door for the sale of goods; DI is 
now working to ensure that companies can also freely 
deliver the services associated with the sale of these 
goods. For example, Danish companies do not just 
sell a finished wind turbine. They also sell knowledge 
about where and how it should be erected to ensure 
buyers maximise energy output in the given wind  
conditions. These companies also sell wind turbine 
service and maintenance. 

In 2014, 17 members of the World Trade Organisa-
tion (WTO) began negotiating a free trade agreement 
for environmental and climate technologies. The  
negotiations are ongoing and will hopefully be com-
pleted by the end of 2017. The agreement aims to 
eliminate tariffs on products that can contribute to 
solving environmental and climate challenges, e.g. 
wind turbines, water purification technologies and 
waste management equipment. The countries parti-
cipating in the negotiations account for approximate-
ly 90% of global trade in environmental and climate 
technologies – in other words, an extremely large 
market. 
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1
WHERE?
Explore market  
opportunities

2
HOW?
Choose your  
strategy

3
GO
Visit the market  
and establish  
a presence there

4
NAVIGATE
Understand  
the market rules  
and limits

DI HELPS MEMBERS  
ENTER INTO NEW MARKETS 

These activities can take the form of Danish group 
stands at major international trade fairs, large busi-
ness delegations headed by representatives of the 
Danish Government or royal family, or more narrow 
and industry-specific delegations. Many of the events 
are conducted outside of Denmark, others are held at 
the House of Industry building in Copenhagen, and 
all interesting visits from abroad are channelled into 
networking activities with DI members.

Presence
Local presence is a third factor – and particularly vital 
to commercial success in distant markets. DI helps 
individual members to identify the right markets, de-
velop business models for these markets, find local 
partners and establish their own subsidiaries.

Knowledge
Knowledge about market opportunities around the 
world is a key element of DI members’ strategic prior-
ities. More than 30 times a year, DI conducts courses, 
seminars, roundtables and network meetings relating 
to international market opportunities. 

Dialogue
Knowledge alone is not enough. For companies, face-
to-face dialogue with foreign partners is crucial to the 
success of their international business. Therefore, DI 
organises more than 50 activities each year that give 
DI members the opportunity to engage in a business 
dialogue with potential partners from the most at-
tractive foreign markets. 



NAVIGATE
Understand  
the market rules  
and limits

5
GROW
Strengthen  
your relationships  
and build your  
business

In Mexico and in the United States, DI has staff on 
location to support members locally. This glob-
al presence enables DI’s “Own Man In” solution. 
In China, India and Russia, DI has offices where mem-
ber companies can be represented by local staffer 
employed by DI without having to go through the  
legal process of establishing a company in the  
country. Many companies choose this low-risk 
solu tion to explore opportunities in a market before  
embarking on establishing their own subsidiaries.

DI’s numerous development projects with sister or-
ganisations also provide strong local networks of 
companies and decision makers that can be utilised 
by member companies.  

Support services
DI helps members identify financing options for  
export activities and establishing operations abroad, 
while also providing technical export advice. An  
important task in this regard is to ensure that DI 
members benefit from the many free trade agree-
ments between the EU and third countries. DI is also 
approved as a chamber of commerce and issues more 
than 30,000 export documents each year to Danish 
companies.
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HOW WE HELP MEMBERS INTO  
NEW MARKETS 

1 DI’s assistance for international growth 
starts at home. Together, we analyse 
the company’s goals, opportunities and  
challenges for the particular market. 
2 Then, we work out a concrete business 
strategy. 
3 The next step is the establishment of  
presence in the market of interest. 
4 – 5 Using our employees home and  
abroad, we then assist the company  
navigating market rules and growing the  
business further.



DI’s “Own Man In” solution is an effective market 
platform based on the recruitment of one or more 
local employees to give your company a strong local 
presence in Brazil, Russia, India or China.
By using DI’s local offices abroad, companies gain 
access to a well-tested start-up platform for building 
a market. The solution is tailor-made for companies’ 
needs and may include the following:

 > Use of DI’s office.

 > Legal hiring of local employees through 
DI’s local organisation.

 > Administration (HR, payroll and  
expense administration, accounting 
and con trolling).

 > Local management by DI’s head of office  
and advising on your company’s start-up 
in the market.

¶ Final selection
¶ Goals
¶ Individual training
¶ Daily communication

¶ Reporting
¶ Evaluation
¶ Accounting supervision

¶ Selection and recruitment
¶ Infrastructure
¶ Administrative support
¶ Coaching and mentoring
¶ Daily management

Local  
employee

Member  
company

DI  
office

16

OWN MAN IN



Many of DI’s member companies operating in the 
food industry have set their sights on the Asian mar-
kets. Therefore, DI and DI’s trade association DI Food 
has begun to focus efforts on export promotion cam-
paigns and Danish group stands at food fairs in Asia. 
 
After having established successful group stands at 
fairs in cities such as Tokyo, Shanghai, Singapore and 
Yangon, DI established a platform in April 2016 for 
the largest ever Danish representation of food com-
panies at a food fair in Asia. 
 

The largest Danish representative  
of food companies in Asia 
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“Here we are among the major players, even though  
we are a small company – it’s been fantastic being here  
with the Confederation of Danish Industry. Visitors to  
the trade fair seem very keen to buy and we have  
already landed new orders.”

CEO Lars Aarup Poulsen, Sealand Birk

“The main benefit from the  
trade fair is that we had visits 
from many of our existing  
customers, as well as many 
potential new custom-
ers that we will be working 
on when we get home.”

Export Manager Lene Drøgemüller, ESS FOOD

At Food Hotel Asia, 16 companies exhibited their 
products at the nearly 200-square-metre Danish 
group stand. Food Hotel Asia is Asia’s version of Anu-
ga in Cologne, Germany, which is the world’s largest 
food fair. The group stand in Singapore received 50% 
funding support from the Danish Trade Council on the 
basis of an application from DI. In other words, the 
Danish government paid half of all the companies’ 
expenses in connection with establishing the group 
stand. This is a textbook example of the financial 
advantages of participating in a Danish group stand 
organised by DI.
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Danish companies have 1.3 million employees abroad 
and more than 775,000 employees in Denmark whose 
jobs are directly or indirectly based on exports. There-
fore, it is also important that DI accompanies mem-
bers abroad and colla borates with partners in other 
countries.

DI advises Danish companies on business develop -
ment, establishing operations abroad, adapting busi-
ness models to low-income countries, and value chain 
analyses; DI also conducts innovation workshops, 
study tours and conferences to pro mote knowledge 
about the market potential in developing countries.  

DI’S GLOBAL PRESENCE 

Mexico City
• Partnership established 

with local partner in 2013.

• Focus on helping members 
get started in Mexico.

New York City
• Danish Cleantech Hub  

– unique public-private 
platform between  
Denmark and New York.

• Facilities for starting up  
US activities from  
New York.

¶

Washington D.C.
• Political representation  

in close collaboration with  
the Danish Embassy.

• Monitoring and consulting  
regarding US-EU trade deal 
negotiations.

• Network with relevant  
political stakeholders in  
Washington D.C.

¶

São Paulo
• Focus on helping member  

companies get started 
in Brazil.

• Own Man in Brazil  
and administration of  
subsidiaries. 

¶

¶
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Brussels
• Political representation of  

interests in relation to EU  
institutions.

• Monitoring of EU legislation. 

• Networking with relevant  
political stakeholders in 
the EU.

¶

Moscow
• Focus on helping member  

companies get started  
in Russia.

• Own Man in Russia  
and administration of  
subsidiaries.

¶ Shanghai
• Focus on helping members 

get started in China.

• Own Man in China and  
administration of  
subsidiaries.

¶

Mumbai
• Focus on helping member  

companies get started  
in India.

• Own Man in India and  
administration of  
subsidiaries.

¶

Nairobi
• Focus on helping member 

companies get started in 
East Africa.

• Network with relevant  
business stakeholders  
in EAC. 

¶
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DI IS HELPING TO DEVELOP  
THE MARKETS OF TOMORROW

By supporting business organisations around the 
world in their efforts to build capacity and improve 
local business and investment climates, DI is helping 
to create the markets of the future for Danish com-
panies. 

Since 1997, DI has engaged in more than 100  
development projects with sister organisations in 
more than 40 countries, typically in cooperation with 
Danida, the World Bank, the EU, the UN and other 
donors. DI provides expertise to these sister organi-
sations, contributing to the development of a strong-
er private sector, more transparent legislation, better 
business conditions for local companies and new  
opportunities for trade with Danish companies. 

DI’S COLLABORATIONS WITH SISTER ORGANISATIONS TAKE DIFFERENT FORMS AND  
ARE ALWAYS TAILORED TO THE SPECIFIC CIRCUMSTANCES OF A GIVEN COUNTRY. 
 
Elements of these collaborations may include: 

 > Training in political representation of interests. 

 > Communication and media training. 

 >  Strategy development. 

 >  Facilitation of dialogue between labour and employer organisations,  
in cooperation with the Danish trade unions.

 >  Training in conflict resolution in the workplace and how the Danish model works.

 >  Development of member services and commercial services.

 >  Preparation of analyses and studies.

 >  Business development and innovation processes. 

 >  Study tours to Denmark and developing countries.

In addition to strengthening trade and development 
in new markets, DI’s goal is to ensure that mem-
bers ultimately benefit from stable labour markets 
and conducive business conditions for companies 
seeking to enter a given market. DI’s members also  
benefit from the close relations between DI and its 
sister organisations, particularly in markets where 
Denmark is not represented by an embassy. The  
sister organisations thereby also play an important 
role in DI’s advising of member companies.



Joint front in Tunisia 

“The Tunisian dialogue quartet”, winner of the 2015 
Nobel Peace Prize, is a good example of how a close 
collaboration between employer organisations and 
trade unions can advance democracy. 

Founded in 2013, the quartet comprises the trade 
union UGTT, the employer organisation UTICA, the 
human rights organisation LTDH and the national  
association of lawyers, Ordre National des Avocats  
de Tunisie. 

They received the Nobel Peace Prize for helping to 
build democracy in Tunisia after the “Arab Spring”, 
which began with demonstrations in Tunisia in late 
2010 and led to the resignation of Tunisian President 
Zayn al-Abidin Ben-Ali in early 2011. 

DI, with support from the Ministry of Foreign Affairs 
of Denmark, has collaborated with the employer  
organisation UTICA since 2010. We helped to  
establish a strategy, define the organisation’s struc-
ture and improve communication – all with the aim of 
enabling the organisation to be a strong, demo cratic 
and representative voice for the Tunisian private  
sector and population.

Tunisia is a good example of how dialogue and  
public-private partnerships can contribute to positive 
development at the national level.

“We were an autho ritarian 
society with a centralised 
state. We have now learned 
what freedom of speech  
means and learned to  
respect others. Now there is 
greater peace in the labour 
market, so it’s the perfect  
time to take inspiration 
from DI.” 

Mahmoud Ben Romdhane,  
Tunisia’s Minister of Social Affairs
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CAPACITY BUILDING AND COLLABOR ATION WITH BUSINESS ORGANISATIONS

Colombia
Since 2015, DI has collaborated 
with employer and labour organi-
sations in Colombia, with the aim 
of strengthening collective bar-
gaining processes at the sector 
level, creating more cohesion be-
tween educational programmes 
and demand in the labour market, 
and – particularly in the light of the 
peace negotiations between the 
government and FARC–conflict 
management in the workplace.  
Focus on strengthening the trade 
and development agenda, and 
promoting Danish business skills.

Greenland 
Since 2012, DI has developed 
a Danish-Greenlandic cluster of 
raw materials companies, which 
helps companies in this industry 
in Greenland and the Arc tic.

“Orbicon is part of  
the Arctic Cluster  
of Raw Materials, which 
brings together the  
entire industry with a 
common focus, thereby  
generating know ledge  
and contact with  
customers that are  
often difficult to get  
to the table.”

Per Møller-Jensen,  
International Director,  
M.Sc. Engineering,  
PhD, executive board

Egypt
Since 2006, DI has collaborated 
with the Federation of Egyptian 
Industries. 

“We have much to 
learn from DI and we 
can be inspired by DI’s 
development and skills. 
We want to learn from 
DI how we can better 
represent our mem-
bers, create improved 
business conditions, 
reach agreements 
with trade unions and 
strengthen growth and 
job creation in Egypt.” 

Ahmed Kamal,  
CEO, ECO/FEI, Egypt
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CAPACITY BUILDING AND COLLABOR ATION WITH BUSINESS ORGANISATIONS

Kenya 
DI has been active in Kenya for 
more than 15 years and the Kenya  
Association of Manufacturers 
(KAM) is now the leading and 
most respected business organ-
isation in Kenya. A cooperation 
between DI and KAM recently 
introduced mutual recognition of 
work permits in the East African 
internal market, thereby strength-
ening the mobility of labour.

DI has hired two local Kenyans 
from KAM to advise DI member 
companies on sales and establish-
ing operations in Kenya and East 
Africa.

“DI has been extremely 
important to KAM’s 
development. I have 
participated in DI’s 
annual meeting, which 
is a great example of 
DI’s ability to make 
things happen. I am 
particularly impressed 
by DI’s member services 
and DI’s organisational 
structure, including the 
industry groups and 
member asso ciations.”

Flora Mutahi, Chair, KAM 

Jordan
DI has worked on capacity build-
ing with the Jordan Chamber of 
Industries for many years, includ-
ing the establishment of a local-
ly-staffed secretariat for all DI  
activities with sister organisations 
in the Middle East. 

DI is working on a number of 
fronts to strengthen the private 
sector in Jordan, including the  
local investment climate. 

DI conducts business delegations 
to Jordan to strengthen member 
companies’ areas of business. 

“DI gives us a network 
and special insight into 
the challenges that must 
be addressed. I bring 
this information back to 
Denmark with me and 
then we examine how 
we can best develop our 
cooperation, particularly 
with the NGOs.” 

Kim Nøhr Skibsted
Executive Director of  
Communications, Grundfos.

Qatar
Partnership established with a  
local partner in Qatar in 2016.

Focus on helping members get  
started in Qatar as well as other 
countries in the Gulf Cooperation 
Council. 

Establishment of a facility for 
business development and trade  
policy cooperation between the 
Gulf countries and EU countries, 
led by DI.



DI is a private business and employer organisation. 
We represent 10,000 companies in Denmark that 
employ more than 400,000 people and pay nearly 
DKK 200 billion annually in wages in Denmark. These 
companies also employ approximately one million 
employees abroad. DI’s members manufacture, di-
stribute and trade in goods, services and consulting 
services, and they all engage in strong international 
competition. 




